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INTRODUCTION FROM THE CEO AND BOARD CHAIRMAN

=™ »;

The organisation brings together around 2,000 manufacturing companies licensed to use the official Made
in Britain collective mark, which they display on their products, packaging and marketing to identify and
promote their items as truly British-made - and to achieve more sales as a result.

Introduced just eight years ago, the mark is today recognised by 66 percent of British businesses and 50
percent of consumers, with the majority of those that know the mark saying that seeing it on a product makes
them keener to buy.

We trust you will find our Manufacturing Report 2023 a clear and practical guide to the diverse and growing
Made in Britain community. For more information about joining the organisation or partnering with us, please
contact info@madeinbritain.org

_ Gorodff

John Pearce Professor Chris Harrop OBE
CEO Chairman
john@madeinbritain.org chairman@madeinbritain.org
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The Mark

Made in Britain and Made in Britain Northern Ireland are collective marks, registered at the UK Intellectual
Property Office across 30 product classes.
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Our Organisation
Board of Non-executive Directors

Prof. Chris Harrop OBE (Chairman), Group Director of Sustainability, Marshalls
Peter Atmore, Head of Global Sales and Marketing, Fracino

Henry Beaver, CEO, Beaver Bridges

Warren Gell, Group Director, Vision Linens

Camilla Hadcock, Director, Roach Bridge Tissues

Katy Moss, Managing Director, Trent Refractories

Management Team

John Pearce, Chief Executive Officer

llika Copeland, Chief Operating Officer
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Our Membership

Rural hamlet & isolated dwellings Rural village

v . Rural town & fringe Urban city & town

. Urban major conurbation Urban minor
conurbation

Geographical Analysis

UK Region (No. of members)

South East 295 London 142

Yorkshire and The Humber 238 Scotland 53
Grand Total 2,006

Source: Made in Great Britain Campaign Database. The map above is for illustration purposes only.
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Sectoral Breakdown:
Membership by sector

Agriculture 10 Environment
Building & Construction 435 Food & Beverage
Chemicals 40 Health & Beauty
Home & Living
Creative Industries 47 Printing & Publishing

Defence 1 Software

Electronics 51

Energy 35 Technology 112

Engineering 442 Transport 55

AWARDS & CERTIFICATIONS

64

members

Xy (42%

of members of members

have a Queens are |ISO 14001 are ISO 9001
Award accredited accredited
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Our Activities

To deliver on our mission of promoting the official mark for British manufacturing and to help drive the
sector’s growth, Made in Britain serves our membership in four key areas;

Made in Britain unites more than 2,000 UK
manufacturers by their licenced use of the official
Made in Britain collective mark.

Members are featured in our searchable online Product
Directory, showcasing thousands of UK-manufactured
items; are encouraged to publish their stories in Member
News; and are eligible for our annual Impact Awards
recognising achievements in British manufacturing.
Made in Britain engages in a year-round programme

of PR (100+ press articles per year) and Social media
activity (40K followers).

Made in Britain members are supported in International
Trade, via an active programme and dialogue with the UK’s
Department for Business and Trade (DBT) and other
relevant stakeholders; with access to major UK
‘ procurement entities via our engagement with public and

‘ private sector buyers, including on ‘social value’; and in
SU PPORT achieving their sustainability goals with our Green Growth
programme developed specifically for manufacturers.

Made in Britain’s CEO and board deliver keynote speeches
and chair member panels at leading UK business events
and trade shows and raise awareness of the mark amongst
politicians, government departments and local authorities
in the UK. We produce an annual Buying British Survey,

polling 1,000 businesses and 2,000 consumers. % ‘ REPRESENT

Joining Us

Applicant companies must meet Made in Britain’s entry criteria, including providing evidence of manufacturing
in the UK; pass our verification and compliance onboarding processes; and commit to our Code of Conduct.

Made in Britain members are subject to our ongoing review and compliance processes - safeguarding the
quality and integrity of both the mark and the Made in Britain community of manufacturers.
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Made in Britain Research SUSURVEY DAl

Made in Britain launched its annual Buying British Survey in 2019, polling 1,000 UK businesses and 2,000
consumers, to measure buying British sentiment amongst industry and the public and to gain insight on the
key issues facing manufacturers.

Consumer Findings:

The Made in Britain Buying British Survey

40/ BRITISH SHOPPERS 2023, conducted in January, found that the
O SAY BIG-CHAIN majority of British consumers (58 percent)

prefer to buy UK-manufactured products over
RETAILERS alternatives imported from other countries.

Despite the cost-of-living crisis, of those that
SHOULD OFFER prefer to buy products made in the UK, 54

percent choose to buy British “regardless
MORE h buy British “regard|

: BRITISH-MADE OfEost:
n PRODUCTS Our survey also found that most British
/|

OnePoll consumers (54 percent) want to buy more
MADE IN UK-manufactured goods than they currently
BRITAIN do, and almost two thirds (64 percent) think
supermarkets and other large retailers should
stock more domestically manufactured goods.

Business Findings:

Made in Britain’s Buying British Survey 2023
also polled 1,000 business decision makers
involved in procurement, finding that around
half of the country’s businesses (47 percent)
saying they prefer to buy products that have
been manufactured in the UK over alternatives
imported from other countries.

KNOW THE
TRUSTED

0/
6 O UK BUSINESSES
®

The research found that for those companies

' MADE IN BRITAIN
that prefer to buy British products, the key ‘
drivers are supporting the economy on one MARK

hand and cost-savings for their businesses MADE IN

on the other. Two thirds (65 percent) say a BRITAIN OnePoll
driver of this preference is “to help the British

economy and support British jobs” and half

(50 percent) say “it's more economical” to

buy goods manufactured in the UK.
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Member Findings:

10/ MADE IN BRITAIN
O MEMBERS HAVE
\

; INTRODUCED NEW
b -~ INITIATIVESTO
N~ HELP EMPLOYEES
THROUGH THE
\l COST OF LIVING
= CRISIS

Together with our national survey, polling 1,000 businesses and 2,000 consumers across the country,
we also surveyed Made in Britain members in January 2023. One hundred and forty-four member
companies took part.

The results indicate that in the UK, a manufacturer is more likely to be environmentally focused than the
average company. Our main business survey found that 51 percent of UK companies have a sustainability
strategy in place - while our member poll found that almost 70 percent (69 percent) of Made in Britain
members have a sustainability strategy.

Further, while our business survey found that 46 percent of British companies have introduced new measures
to help employees navigate the cost-of-living crisis - the member survey finds that in our community of
manufacturers that number is far higher, at 61 percent.

Examples of interventions taken by Made in Britain member companies include energy payments to cover
spiralling bills, provision for rising fuel costs, free meals for staff, paying bonuses monthly rather than annually
- and changing overtime hours from being done at weekends to being added onto shifts during the week,

to help accommodate childcare costs.
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ONLY 4 IN 10 BRITISH COMPANIES HAVE
UK PROCUREMENT TARGETS

‘Only 40% of UK businesses have a British procurement tar-

mented such targets. There's great demand for British goods among

w

. s year and next? said Made in

alternatives imported from other countries, according to
newly-released nationwide research by Made in Britain, the

Britain CEO John Pearce.

licensed use of the Made in Britain collective mark.
The fourth annual Buying British survey from Made in Britain also

Supply Chain Localisation
Over the past year, British companies have been shifting their supply

shows thatfor

chains the face disruptions and de-

key drivers. hand lays. half (43%) of UK
on the other. Two thirds of this i es dur-

preferenceis rand | ingthe

half (50%) say “it " for -

tured n the UK.
“Since the Made in Britain initiative launched 10 years 3go, 3 key
mission has been to advocate for higher British procurement targets

more Britishgoods as  result.

prefer to buy alternatives shipped in from other

MADE IN®
BRITAIN

Almost two thirds (64%) of consumers think supermarkets and oth
should made products. On top
of that, amid confusion over labelling. over half of Brits (55%) think it

/

More than half of British consumers (54%) say they prefer to buy

Hike to buy more UK-made products than they currently do.
i, the most
and trust; 64%

popu their choice

my and jobs” (64%),while half (SO%) cite “trust n British products” s 3

“Since the Made in Britain initiative launched 10 years ago, a
factor i their preference. 5

it
targets in both the private and public sectors. Despite some
progress in recent years, our new research shows that far too
few businesses have implemented such targets. There's great
demand for British goods among businesses and consumers
Halr | alike. But more companies need to step up - buying British is

Made in Britain - On the Mark

with most

y:
- John Pearce. Made in Britain CEO.
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Behind the brand: Hunter & Hyland, British curtain poles heritage company

The stories you don't know about some of the world's best and little-known brands

Feature writer

15.July 2023 - 4-min read
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Search Q

News Topicsv Events NetZeroVideoHub BusinessGreen Intelligence ~ More

Product carbon
footprints must be
tackled without delay

BusinessGreen

WEBINARS
28 September | 2pm-3pm

What can the private
sector learn from
public sector net zero
plans - and vice versa

Chris Harrop, Made in Britain
© 30 August 2023 -3 min read
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Reducing PCFs is central to winning the climate battle, and there are several compelling

reasons for businesses to lead the way, writes Made in Britain's Chris Harrop

As the world reels from the hottest summer on record and the increasing likelinood of missing the.

Articles Jobs About Contact | Q

Longstanding Brtsh company Hunter & Hyland started out n 1885 and s now a royal warrant holder. Photo: Hunter & Hyland

Perusing 130-year-old company catalogues is one of the perks for a heritage brand such as
Hunter & Hyland, one of the UK's oldest drapery hardware manufacturers.

For sales director Sarah Moon, whose husband owns the company, it was a chance to delve
deep into the company history and find paper document proof that messrs Hunter and
Hyland were a partnership in 1889 — perhaps even earlier — in London's Oxford Street.

zenoot

© 3 minute read - 19th May 2023
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Why localised supply chains are key to achieving your
company’s sustainability goals

Mark Jankovich, chief executive of UK ecological cleaning products manufacturer Delphis
Eco and Made in Britain's Sustainable Leader of the Year, explains why localised supply

COMPLIANCE

COMPANIES

madeinbritain.org

hains are a

imperative. Delphis Ecoisa B C two Royal

By Mark Jank

INVESTING POLICY STRATEGY PODCAST

of Delphis E

membership@madeinbritain.org

Feature: Marked for success — Why British
businesses value the Made in Britain mark

Following the publication of is fourth annual
many British businesses value the Mad in Britai

Made in Britain CEO John Pearce looks at why so
ark.

Made in is to help British sell more, at home and abroad, through
their licensed use of the Made in Britain registered, collective mark. As such, we are delighted to reveal
that recently conducted nationwide research, conducted by OnePoll poliing 1,000 decision makers at UK
companies, has shown that the mark is recognised today by 66% of British businesses - a significant
majory.

This is because Made in Britain members display the mark on their products, packaging and marketing
materials, signposting businesses - and consumers ~ Lo British-made products. It has become @
renowned and trusted symbol of manufacturing quality, high standrds and truly British provenance.

The mark was launched in 2015, just eight years ago. Today, there are close to 2,000 British manufacturers
our membership community, enjoying licensed use of the mark

s Hys'?lc
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LATEST COMMENTS

Comment: UK businesses can gain from UK procurement
opinon | © 2minresd
CorPower C4 wave energy
31/May 2023 John Pearce, CEO of collective mark organisation Made In Britain, makes the case  gonverter installed in Portugal
for reshoring supply chains and domestic procurement targets. I agree, | hope these can get through the.
development phase. | see these being use to
reduce coastal waves and coastal erasion
excellent device. |
‘wonder if they are better.

© rannett - 8hours ago

Poll: More Brexit reversals on
the Horizon?

‘The leave campaign had people believe that
the EU would be on its knees offering us the
world on a plate, that has proven to be false
and now the loud politicians have gone quiet
I 5ee some further..

. Richs - 14hours ago

et Offshore wind CfD blank
labelled a ‘monumental failure

UK procurement targets play a vital role in stimulating economic growth by driving domestic 1 think developers are looking at something
well beyond that range and in double quick

time before they want their investment and

chains. Public procurement gets the most attention, but the private sector can also play akey  profits back. This is an endemic ssue not

role in powering growth. only with this sector but...

growth and jobs, supporting local businesses, and helping to create more sustainable supply
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Only 4 in 10 British companies
have UK Procurement Targets
- Made in Britain research

Posted on 16 May 2023 by The Manufacturer

SHARE THIS ARTICLE: in W f

Only 40% of UK businesses have a British procurement target in place - despite
around half of the country's businesses (47%) and even more of the public (58%)
saying they prefer to buy products that have been manufactured in the UK over
alternatives imported from other countries, according to newly-released
nationwide research Made in Britain, the organisation that unites close to 2,000

British manufacturers by their licensed use of the Made in Britain collective mark.

The fourth annual Buying British survey from Made in Britain also shows that for those
companies that prefer to buy British products, the key drivers are supporting the economy on
one hand and cost-savings for their businesses on the other. Two thirds (65%) say a driver of
this preference is “to help the British economy and support British jobs” and half (50%) say

“it's more economical” for them to buy goods manufactured in the UK.
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Made in Britain to Host its inaugural Defence
E— . \

Manufacturers’ Panel at DSEI

EXHIBTOR LIST

2023 EVENT PREVIEW

Is it possible to fully decommodify B scoursee ™

rocurement? = webiar
P The power %
Bt Procuramant Sustaabitty @ taunezoz: of Al for supply
continuity

Sep 21|10 AMET /4 PM

meaningful progress on ethical sourcing

Made in Britain, the trade association that brings to. " But do business leaders ag
use of the official Madasamini 85 panel at the UK's

The amnual event i a cruciaLig
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Made in Great Britain Campaign Ltd - 7 Acorn Business Centre, Hanley Swan, Worcestershire, WR8 ODN

Company No. 08566119 ‘not-for-profit private company limited by guarantee’




