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CASE STUDY 1: PERSIL IS ‘KINDER’ 

WHEN: August 2022 

BRAND: Persil, owned by Unilever

WHAT: TV and online video adverts, campaign 
launched in 2022 

CAMPAIGN TAGLINE: “Tough on stains, kinder to 
the planet”

ASA RULING: Campaign does not explain how the 
full life-cycle of product is more sustainable than its 
predecessor or competitors. 

Headline: “Greenwashing: Unilever laundry detergent ad campaign 
banned in the UK” 



CASE STUDY 2: AN ‘INNOCENT’ MISTAKE
Headline: Plastic-washing: innocent Drinks TV 
advert banned in the UK 

WHEN: February 2022

BRAND: innocent Drinks, owned by The Coca-Cola Company

WHAT: TV and online video adverts, campaign launched in 2021

CAMPAIGN TAGLINE: “We’re fixing up the planet’

ASA RULING: Campaign could give shoppers the impression that innocent has a 
net-positive environmental impact. Innocent said the ad refers to a ‘we’ to 
encourage the public to take action. 



CASE STUDY 3: HSBC’S ENERGY FINANCE
Headline: HSBC sees UK ad campaign 
banned on greenwashing grounds 

WHEN: October 2022

BRAND: HSBC

WHAT: Out-of-home advertising launched in early 2021

TAGLINE: ‘Climate change doesn’t do borders’

ASA RULING: Important information on HSBC’s overall financing, including fossil 
fuel finance, was deliberately excluded to highlight smaller pieces of finance going 
to tree planting and low-carbon technologies.



COMMON THEMES
• Vague claims 
• Different interpretations 
• Missing information 

https://www.edie.net/how-can-uk-
businesses-avoid-falling-foul-of-the-green-
claims-code/

https://www.edie.net/how-can-uk-businesses-avoid-falling-foul-of-the-green-claims-code/


WHY GREENHUSHING ISN’T THE 
ANSWER

8

• Forthcoming disclosure requirements 
• Collecting good data 
• Setting appropriate targets 
• Reputational risk 

Our recent feature:  https://www.edie.net/what-is-greenhushing-and-why-is-it-a-
risk-for-sustainability-professionals/

“Communicating little or no information on environmental targets, initiatives, 
plans or progress”

https://www.edie.net/what-is-greenhushing-and-why-is-it-a-risk-for-sustainability-professionals/


CASE STUDY 4: BUXTON



CASE STUDY 5: TONY’S CHOCOLONELY
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