
In 1958, Britain witnessed the Munich air disaster which so 
decimated Manchester United, the introduction of parking meters 
and Britain’s first Formula 1 World Champion: Mike Hawthorn. She 
didn’t spot the introduction of the British Saloon Car Championship, 
but the series has been going strong ever since.

Renamed the British Touring Car Championship in the late 1980s, 
to bring it in line with the names of its European equivalents, the 
BTCC is now Britain’s biggest and best motor sport championship 
with day-long television coverage, live and free, on ITV4. It is a 
far cry from the early 1980s when the championship was always 
a support race to something bigger and the motor racing press 
bemoaned the lack of television exposure.
Things started to change in the 1980s, when Australian Alan Gow 
came to work in the UK. He’d been involved with touring car teams 
in his native country and saw how popular the sport was Down 
Under and started work to elevate its profile here. There was 
already television coverage, started as a highlights-only production 
in 1988, but with hard work more and more drivers and teams 
were tempted on to the grid and the tv coverage grew.

But the championship had a problem that affected the casual 
viewer: There were four classes of car decided by engine size and 
points were scored equally across all four, so the guy that won his 
class but came 15 th scored as many points as the overall race 
winner. Those with a passing interest in the sport were puzzled and 
by 1991 the championship had morphed into a single class series 
for cars with a maximum engine size of 2000cc. It boomed, with 
manufacturers queueing up to race in the series, each outspending 
the other.  It couldn’t last and the championship went through a 
numx`ber of generations of regulations before today’s 2-litre, 
turbo, hybrid racers were born.

Key to making it work, though, is television. Gow was busy in the 
mid 2000s, working on a deal with ITV to broadcast the series and 
its support races. Now, ITV4 and on occasions ITV’s main channel, 
show the races, with over six hours the norm on ITV4. Take that 
coverage and the personalities involved in the series, and it’s easy 
to see why fans love it. And they love the racing s well, which is 
carefully controlled to stop people dominating. A system of success 
ballast was switched for 2022 to hybrid (extra) power, and there 
are events where a driver must choose to run an option tyre in 
one of the three races. It could be the soft tyre which is fast to 
begin with but then loses its edge and goes off, so the car loses its 
early pace or a harder tyre which isn’t as quick but is more durable 
and consistent. It makes for fascinating races as cars’ pace ebb and 
flow. And then there is a semi-reversed grid for the last race. The 
top 12 drivers in the results of race two go into a draw and the 
number picked out corresponds to the driver starting at the front. 
So, if eight is picked at random, the top eight are reversed and your 
day might just improve. It’s all made for entertainment, but if it 
succeeds in that, sponsors will be happy. 

Cataclean made the move up to the BTCC in 2019 after 
supporting driver Dan Rowbottom in the subordinate Renault 
Clio championship. Explains Cataclean’s Director of Sales, William 
Jones: “ “It’s the only place to be in British motor sport. There is 
no other championship which offers Cataclean the same exposure 
via television or a trackside audience. Three races per event, 30 in 
total, all shown live and free on ITV4 is a no-brainer. It’s great to 
be involved in and support the championship, there are advertising 

and networking opportunities at the circuits and it’s great to see 
the fans wearing the team gear. This year, we have joined the 
Motorbase Performance ran NAPA Racing UK and are seeing huge 
benefits on and off-track, we’re represented on the cars (4 Fords, 
2 Mini’s, 1 Porsche, 1 Truck) and being aligned with other leading 
Automotive brands like Napa, Valvoline, Milwaukee and Auto Tech 
puts us at the pinnacle of the automotive world. Our cars are also 
winning and that’s the icing on the
cake”. 

Driver Dan Rowbottom agrees: “To find and keep a sponsor 
in motor racing is very difficult, but the BTCC is an incredible 
automotive platform offering leading automotive brands like 
Cataclean the ability to showcase their great products. The sport is 
so different now: it isn’t just a case of asking a company for money 
in return for stickers on the car. You have to work hard to give a 
sponsor exceptional value for money and the BTCC does just that. 
Cataclean have been great to me, and I hope to repay their faith 
with wins on the tracks!”  

Cataclean and NAPA are just two of the automotive brands on 
the grid, all benefitting from British motor sport’s biggest and best 
shop window.
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Made in Britain brings together 2,000+ British 
manufacturers by their licensed use of the official 
collective mark – which they display on their products, 
packaging and marketing materials (both physically 
and online) to identify and promote their items as truly 
British-made and achieve more sales as a result. Made 
in Britain member companies in the auto sector range 
from global brand Vauxhall to smaller brands such as 
Esprit Windscreen Repair Equipment Ltd and Duel 
Auto Care. Introduced in 2014, the Made in Britain 
official collective mark is today recognised by 66% of 
British businesses and 50% of consumers, according to 
research conducted in 2023. 

Visit the website at www.madeinbritain.org

ESPRIT:
A MADE IN BRITAIN PARTNER
Since Esprit was established in 1981 we have always 
been a keen supporter of British manufacturing, and 
we’ve now been a member of Made in Britain for 
over three years. Our kits and components have been 
manufactured in Britain for over 40 years, and we also 
try to source most of the components that go into our 
products from British suppliers. 

Manufacturing and purchasing in Britain means that 
we have control over the excellent quality of our 
goods. It also means we can be agile when responding 
to demand. We’ve also built up strong relationships 

with our British suppliers over many years; this means 
that when we need things in a hurry, we can pick up 
the phone to someone we know.

Being part of Made in Britain means that our customers 
know they can trust that these are high quality British 
made goods, and membership of the MIB group also 
means being introduced to other British companies 
and suppliers.

website: www.espritws.com

YOUR GUIDE TO BRITISH 
MANUFACTURING IN THE 
AUTOMOTIVE AFTERMARKET MILLERS OILS:

A TRADITION OF EXCELLENCE

AUTOELECTRO: 
LOYALTY TO COMMUNITY
At the heart of Autoelectro beats a legacy deeply 
rooted in a three-generation British-Kenyan heritage. 
Through economic peaks and valleys, a stalwart of 
the Bradford community, it has remained steadfast 
in its dedication to the UK. It proudly upholds 
remanufacturing operations. This commitment is not 
strategic; it’s a reflection of its genuine belief in British 
craftsmanship, quality, and work ethic.

Through navigating economic shifts and technological 
progress, Autoelectro has resisted the temptation 
of offshoring, choosing instead to invest in its local 
economy by supporting organisations and people, and 
contribute to – a sense – of national pride. Its decision 
to remanufacture in the UK for almost 40 years is a 

testament to its commitment to the highest standards 
on these shores.

Autoelectro continues to celebrate its history, the 
profound connection between family, business 
and country – its home. As a renowned member in 
rotating electrics circles – and the wider automotive 
aftermarket and local society – Autoelectro is so much 
more than a supplier of starter motors and alternators; 
it is a protector of its roots and workforce.

website: www.autoelectro.co.uk

Millers Oils stands as a proud testament to British 
excellence, with a legacy deeply rooted in the 
craftsmanship of the United Kingdom. As a company 
that has been manufacturing high-quality oils and 
lubricants since 1887, Millers Oils exemplifies the 
British commitment to precision, innovation, and 
reliability.

What sets Millers Oils apart is not just the exceptional 
quality of their products but also the unwavering 
dedication to keeping its manufacturing processes 
within the borders of Britain. In an age where 
outsourcing has become common, Millers Oils decision 
to stay true to its British roots is a commendable 
choice that resonates with a sense of national pride. 
By producing their oils on home soil, the company not 
only supports the local economy but also reinforces 

the reputation of British manufacturing on the global 
stage.

Every bottle of Millers Oils carries with it a legacy of 
expertise and a tradition of excellence that has been 
honed over decades. As consumers, you can take 
pride in knowing that the lubricants powering your 
engines and machinery are not just of the highest 
quality but are also a testament to the ingenuity and 
craftsmanship of the British workforce.

In a world of choices, Millers Oils stands as a 
testament of British manufacturing, reminding us all 
that there is something truly special about products 
made in Britain. 

website: www.millersoils.co.uk

AUTOSCENE’S PICK OF 
COMPANIES MANUFACTURING IN 
GREAT BRITAIN
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EEC:
A BRITISH FIRST
The late John Clark entered the automotive 
aftermarket as a distributor of exhausts way back in 
1973 and took the insightful step to launch European 
Exhaust & Catalyst Ltd. in 1997 as the first British 
producer of catalytic converters for the automotive 
aftermarket. Since then, John strategically increased 
the breadth and depth of production capability through 
both investment and acquisition, encompassing all key 
processes within a British manufacturing base. 

The creation of our Revcoat Technologies facility in 
Waterlooville, Hampshire back in 2006 introduced 
unique processes and brought unrivalled technical 
product expertise that to this day remains unmatched 
by our peers, both in Britain and abroad. Prolazer 
Components Ltd. located in Stone, Staffordshire 

facilitated the reshoring of precision engineered 
components while bringing significant reductions in 
development lead times. Leading the charge today, 
Paul Clark, Managing Director, draws together 
the combined strengths of a highly experienced, 
competent team and class-leading manufacturing 
operations to produce genuinely best in class product 
of the highest standard. 

Operating from three locations in the UK and from 
an additional facility in France, European Exhaust & 
Catalyst Ltd. proudly develops, manufactures, and 
distributes British product both within the UK and 
across the world. 

website: www.eurocats.co.uk

COVERZONE:
SMALL BATCH PRODUCER
Coverzone has been producing best quality tailored 
vehicle covers since 2001. Our factory in Halesowen, 
West Midlands specialise in small quantity 
batch production of high end covers for vehicle 
manufacturers, tuning houses, restoration companies, 
brand retailers and industrial customers. 

We are proud of our association with many of the top 
names in the automotive world both in the UK and 
overseas. We have 1000’s of tailored vehicle cover 
patterns and detailed dimensions for rare and very 

early cars right through to the latest models offered by 
all vehicle manufacturers. Our seven different fabric 
ranges suit all storage requirements and budgets. Let 
us quote for your latest project. 

website: www.cover-zone.com

CATACLEAN:
EXPORTING FUEL ADDITIVES
Cataclean’s proud British heritage, standing as a 
paragon of automotive excellence since its inception 
in 1995. Multiple winners of Northern Powerhouse 
Export champion, Cataclean manufactures in the 
UK supplying distributors around the world from 
Germany to Australia. 

This automotive additive embodies the integrity and 
quality synonymous with British engineering. From its 
conceptualization to the present day, Cataclean has 
remained steadfast in its commitment to the domestic 

market, contributing to the nation’s automotive 
legacy. 

The product’s “Made in the UK” distinction underscores 
a dedication to superior innovation, resonating with 
consumers who value the authenticity and reliability 
of products born from the rich automotive tradition 
of the United Kingdom.

website: www.cataclean.com


